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Cluebox is an integrated creative agency of
distinguished Marketing Communication
Consultants with a vision ‘to transform 
Africa’s business landscape by exploring 
story-telling and human centered design, 
backed by research based insights to 
enhance growth and global positioning o 
flocal businesses in Africa.

We are positioned to help brands and
organisations solve business challenges
connecting them to consumer insights that 
meet the rising demand of a fast changing
business environment

We have years of proven track record as a 
team with cumulative experiences in sub 
sahara Africa and The United Kingdom 
Marketing Communication Industry.

Our team has been pivotal in creating 
brands, campaigns and positioning Non-
profit organisations in ways that change 
mindsets and actions in positive, lasting 
ways.

Our work is united by a
simple belief: putting
people first.
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Services

Branding
Brand Strategy
Visual Identity

Design
Web Design
Graphics
Illustration
Infographics
2D Animation
Report Design

Campaigns
Product Campaigns
Governmental Campaigns

Digital
Content Strategy
Digital Marketing
App Development
UI Design
Motion Design
Design Systems

Production
Video
Print
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Break the Silencewww.speakout.com.ng

Break the Silence

You can end gender based
violence by speaking up,
don’t let them get away.

Break the Silence

You can end gender based
violence by speaking up,
don’t let them get away.

www.speakout.com.ng

ClueBox executed a 
comprehensive brand, shaping 
their identity across diverse 
touchpoints. 

From a dynamic logo to 
cohesive color schemes and 
typography. We crafted a 
seamless while physical assets 
from specialized vehicles to 
billboards. 

Our communications strategy 
bridged ministries and 
investors, showcasing Speak 
Out campaign as accessible 
and efficient as possible.

Gender
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Gender

TechnoServe entrusted 
Cluebox with a critical task: 
transforming complex data on 
Gender-Based Violence (GBV) 
in West Africa into a digestible 
and impactful report. This 
project wasn't merely about 
presenting numbers; it was 
about illuminating the stark 
realities of GBV across diverse 
national contexts and 
empowering stakeholders with 
actionable insights.

Our challenge was to navigate 
a wealth of survey and 
statistical information, often 
dense and overwhelming, and 
translate it into a compelling 
narrative. We recognized the 
need for a design solution that 
prioritized clarity and 
accessibility, ensuring that the 
report's findings resonated 
with a broad audience.

Designing Clarity for
Gender-Based Violence
Data in West Africa
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Designing DAI Nigeria's 
Impact Brochure with 
Infographics

For DAI Nigeria, a leading 
international consulting firm 
dedicated to driving positive 
change in the non-profit 
sector, we undertook the 
crucial task of designing a 
comprehensive brochure that 
would effectively showcase 
their years of impactful 
activities. 

Recognizing the diverse 
audience and the complexity 
of their work, we opted for a 
visually driven approach, 
leveraging the power of 
infographics.

Our primary objective was to 
transform complex data and 
extensive project information 
into easily digestible and 
engaging visual narratives. We 
understood that stakeholders, 
ranging from government 
officials and donor agencies to 
community leaders and 
beneficiaries, needed to 
quickly grasp the breadth and 
depth of DAI Nigeria's 
contributions.

Policy
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Health

Designing Clarity for NICRAT 
Prevention Oncology Clinic 
Screening Services

Cancer is a disease 
characterized by the 
uncontrolled growth and 
spread of abnormal cells in the
body. It can develop in any part 
of the body and remains one 
of the leading causes of death 
globally.

In Nigeria, many cancers are 
found late due to low 
awareness and poor access to 
screening. To tackle this, 
NICRAT set up Preventive 
Oncology Clinics nationwide, 
offering affordable cancer 
screening services. These 
centres offer screening for 
Cervical, Breast, Prostate, Liver, 
Skin, Colorectal, and 
Childhood Cancers.

Preventive Oncology
Clinic Screening 

Services

Health

Lagos State, wanted more 
residence to use water 
transportation and  increase 
private sector  investment in 
water transportation 
opportunities. 

We started by rebranding 
LASWA to a more 
contemporary brand in order 
to make it more visually 
appealing and to build trust of 
professionalism within Lagos 
residence. 

We ran a 3-month digital 
campaign to educate the 
populace about the safety and 
advantages of water 
transportation, this helped to 
drive behavioural change and 
general perception about 
water transportation in Lagos 
State. 
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Health

Designing Clarity for NICRAT 
Prevention Oncology Clinic 
Screening Services

Cancer is a disease 
characterized by the 
uncontrolled growth and 
spread of abnormal cells in the
body. It can develop in any part 
of the body and remains one 
of the leading causes of death 
globally.

In Nigeria, many cancers are 
found late due to low 
awareness and poor access to 
screening. To tackle this, 
NICRAT set up Preventive 
Oncology Clinics nationwide, 
offering affordable cancer 
screening services. These 
centres offer screening for 
Cervical, Breast, Prostate, Liver, 
Skin, Colorectal, and 
Childhood Cancers.

Preventive Oncology
Clinic Screening 

Services
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Health

Cluebox was honored to 
partner with the National AIDS, 
Viral Hepatitis, and STI Control 
Programme (NASCP) on their 
crucial national sensitization 
campaign. Our role as the 
official graphic designers for 
this initiative was not merely 
about creating visually 
appealing posters; it was about 
crafting powerful tools for 
behavioral change and 
empowering vulnerable 
populations.

Specifically, we focused on 
developing a series of 
impactful posters designed to 
educate and guide pregnant 
women living with HIV and 
Hepatitis. This sensitive and 
vital task demanded a deep 
understanding of the target 
audience, cultural nuances, 
and the critical information 
that needed to be conveyed.National

Sensitization Posters
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SYDANI
GROUP

Cluebox was privileged to 
collaborate with the National 
Primary Health Care 
Development Agency 
(NPHCDA) on a national 
immunization awareness 
campaign aimed at 
safeguarding our children’s 
future.As the official graphic 
design partner, Cluebox didn’t 
just create posters—we 
developed visual tools of 
advocacy, designed to inspire 
action and reassure parents 
and caregivers.

Our creative focus was on 
producing a series of bright, 
child-friendly, and culturally 
relevant posters that educate 
communities on the 
importance of routine 
immunization and timely 
vaccinations. Each design was 
developed with care, balancing 
engaging illustrations with 
clear, simple messages to help 
parents understand what 
vaccines are needed, when, 
and why.Through this effort, 
we aimed to support national 
efforts to reduce preventable 
childhood illnesses and ensure 
every child has a chance at a 
healthy life.

Health

SYDANI
GROUP

National Immunization
Awareness Campaign
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Project: Mvaccination
Client: Adam Smith 
International West Africa & 
GSK

MVaccination was a pilot 
program (Digital platform) 
setup by GSK and 
implemented by ASIWA,  to 
collate data for vaccination 
and ensure zero non-
vaccination  cases within 
the primary healthcare 
scheme in northern Nigeria. 

We designed the brand and 
developed sensitisation 
materials for beneficiaries. 

Health

mVacciNation
Nigeria

Mvaccination
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Cluebox was engaged to 
support the rollout of a 
community-based hygiene 
initiative focused on improving 
handwashing habits across 
underserved regions. The 
project aimed to reduce the 
spread of infectious diseases 
by promoting proper hand 
hygiene practices, particularly 
among schoolchildren and 
rural households.

As part of this initiative, 
Cluebox designed and 
produced a comprehensive 
Handwashing Module—a set of 
educational and sensitization 
materials tailored to a diverse 
audience. These materials were 
structured to be visually 
engaging, culturally relevant, 
and easy to understand, even 
for low-literacy communities.

The module included 
illustrated posters, step-by-
step guides, interactive 
worksheets, and facilitator aids 
to support community health 
workers and educators in 
teaching effective hand 
hygiene. Every design was 
backed by behavioral insights 
to ensure long-term adoption 
and meaningful impact.

Health

Community-Based
Hygiene Initiative
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Project: Land Acquisition and 
Resettlement Framework 
(LARF) Comic
Client: InvestJigawa and 
GEMS3 Program

The Jigawa Government was 
challenged with 
communicating the Land 
Acquisition and Resettlement 
process which seeks to ensure 
the protection of communities 
affected by large agribusiness 
investments, to communities in 
the State.

We took up the challenge and 
converted a complex technical 
document into a simple but 
engaging comic that informed 
readers of the process, as well 
as their rights and 
responsibilities. 

Policy
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Project: Columbia 
Development Proposal
Client: Adam Smith 
International

We developed proposal for the 
global office of Adam Smith 
International in London, for a 
Development bid in Columbia. 

Policy

AWARDS

Policy
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Revival Building
Stronger States
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Policy

Transforming AVCA Survey 
Data into Compelling Visual 
Narratives

For years, Cluebox has 
partnered with the Africa 
Venture Capital Association 
(AVCA) to translate complex 
survey data into clear, 
engaging, and impactful 
reports. 

Recognizing the critical role 
data plays in shaping the 
African investment landscape, 
Cluebox has consistently 
delivered visually stunning 
reports that empower AVCA 
and its stakeholders.
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Agriculture

Post - harvest Prevention of Aflatoxin 

Harvest of Aflatoxin   Prevention 

Better Ginger 
Better Wealth

Harvest on time; not too early or too late 
Harvest carefully to avoid damage to 
your ginger

1 2

Dry very well  before bagging; dry on 
clean surfaces like tarpaulin  

6

Use clean water for washing and 
wash till the ginger is clean 

Wash your hands before 
and after processing ginger

2

Screen your rhizomes before planting

3

Wash and sanitize all surfaces

4

Sort to remove infected ginger 
Keep ginger away from all insects, 

pests and other animals

Make sure you dry to a safe moisture 
level. Store ginger away from moisture

Slice and process on clean surfaces and in clean environment 

NICOP

1

5

97 8

Better Ginger, Better Wealth, 
specifically designed to 
empower ginger farmers with 
essential knowledge for 
maximizing their yields and 
market profitability. This vibrant 
and informative artwork serves 
as a practical guide, clearly 
illustrating the benefits of 
adopting best practices in both 
harvesting and preservation 
techniques.

Through engaging visuals, the 
poster highlights key steps for 
optimal harvesting, ensuring 
farmers understand the ideal 
timing and methods to extract 
the highest quality ginger. 
Furthermore, it provides crucial 
insights into effective 
preservation strategies, 
demonstrating how to 
minimize post-harvest losses 
and maintain the value of their 
crop for the market.

Better Ginger
Better Health
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Agriculture

A thoughtfully designed report 
will serve as a vital tool for 
disseminating the S4C project's 
journey, achievements, and 
lessons learned. This report will 
meticulously capture the 
collaborative efforts between 
NABC and the Dutch 
companies, highlighting the 
innovative approaches in seed 
development and biological 
crop protection introduced 
within the project's operational 
areas.

The design will prioritize clarity 
and accessibility, ensuring that 
stakeholders can readily 
understand the project's 
objectives, implementation 
strategies, and the tangible 
outcomes achieved over its 
three-year duration. Expect a 
visually engaging layout that 
effectively communicates key 
data points, project milestones, 
and the overall impact on the 
agricultural sector within the 
targeted regions (which should 
be specified for a 
complete description).

Seed for Change
Impact Cluster
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We designed to illuminate the 
impact of the SPA project on 
women engaged in ginger 
farming across four pivotal 
Nigerian states: Kaduna, Kano, 
Benue, and Kogi. These reports 
transcend mere data 
presentation, offering 
stakeholders a visually rich and 
insightful journey through the 
project's achievements and the 
lived experiences of the 
women it empowers.

The strategic use of 
infographics allows 
stakeholders – including 
government agencies, NGOs, 
investors, and community 
leaders – to efficiently 
understand the project's value 
proposition and its significant 
contribution to empowering 
women in agriculture within 
these key Nigerian states. 
These reports serve as 
powerful tools for advocacy, 
knowledge sharing, and the 
continued advancement of 
initiatives that support women 
in the agricultural sector.

Agriculture

11

KOGI STATE AGRICULTURE ECONOMIC BASELINE REPORT

Agricultural Ecosystem of Kogi State

STATE PARTNERSHIP FOR
AGRICULTURE (SPA)

SEPTEMBER 2017

KADUNA STATE WOMEN IN AGRICULTURE
Women Participation In Ginger & Maize Value Chains 

STATE PARTNERSHIP FOR
AGRICULTURE (SPA)

SEPTEMBER 2017
State Partnership
for Agriculture
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This detailed black and white 
illustration serves as a practical 
guide for farmers across Kogi State, 
outlining the optimal times and 
methods for cultivating four of our 
staple crops: rice, maize, sorghum, 
and cassava.

The calendar visually breaks down 
the agricultural cycle, providing a 
clear timeline for each stage of 
cultivation, from land preparation 
to harvesting.

By observing the placement of 
each crop's activities within the 
year, farmers can align their efforts 
with Kogi State's distinct wet and 
dry seasons, maximizing yields and 
minimizing risks.

The illustrations subtly suggest key 
farming methods relevant to each 
crop, encouraging best practices 
for healthy growth and optimal 
output.

This Farming Calendar is a visual 
tool intended to empower Kogi 
State farmers with the knowledge 
to plan their agricultural activities 
effectively, contributing to food 
security and economic prosperity 
within our communities.

Agriculture

Kogi State
Farming Calendar
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Handout

Cash Book

Financial Literacy

Finance

Cluebox was privileged to 
partner with SERDIN, a GIZ 
Nigeria project, in a crucial 
endeavor: enhancing financial 
literacy across the nation. 
Recognizing the pivotal role of 
effective training in driving 
sustainable financial inclusion, 
we were tasked with designing 
comprehensive Learning and 
Training materials tailored for 
trainers and their students. 

Our approach focused on 
creating a holistic and 
engaging learning experience. 
For trainers, we developed 
detailed training manuals, 
providing structured guidance 
and practical strategies to 
deliver impactful financial 
literacy sessions. 

Complementing these manuals 
were handouts, designed to 
reinforce key concepts and 
facilitate interactive exercises. 
Posters served as impactful 
visual aids, capturing attention 
and conveying essential 
financial principles. Handbooks 
offered in-depth knowledge 
and practical advice, 
empowering students to 
manage their finances 
effectively. 

Empowering
Financial Futures
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Finance

Fate Foundation
For four consecutive years, 
Cluebox has been privileged to 
partner with Fate Foundation, 
bringing to life the vital "State of 
Entrepreneurship Report" in 
Nigeria. This publication, a 
cornerstone resource for 
understanding the nation's 
dynamic business landscape, has 
been a proof to the power of clear, 
compelling visual communication.

From 2021 to 2024, we've 
witnessed the evolution of 
Nigeria's entrepreneurial narrative 
unfold through the pages of this 
crucial report. Each year, the data, 
insights, and analysis provided by 
Fate Foundation have been 
meticulously translated into a 
visually engaging experience.
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Our approach centers on 
crafting a vibrant and 
accessible visual language for 
AVCA's comprehensive survey 
findings. 

We understand that raw data, 
while valuable, can be 
overwhelming. That's why we 
meticulously design each 
report to distill key insights into 
digestible and memorable 
formats.

Finance
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Client: Adam Smith International
Project: GEMS 3 - SLTR
Process flow infographics of systematic land transfer and registration 

Infographics

Info
graphics
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Infographics
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Infographics
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Infographics
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